Delivering exceptional leaming experiences
that enable all young people to

thrive in a competitive world and lead
successful and fulfilling lives.
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2.3 - Managing Finance
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Half Term 6
2.5 - External Influences a a atio o) perience CTG on Trial Paper

Theme 1 and Theme 2 equip our students with the skills and confidence to explore how different business situations affect business decisions when it comes to marketing
How does this year deliver your [ and managing people, as well as when making financial decisions. Each topic will encourage students to make informed choices about a wide range of further learning
curriculum intent?2 opportunities and career pathways as well as developing life skills that enable them to become financially and commercially aware. This year continues to allow students
to make an informed approach that will help them to evaluate choices and decisions about their own future working lives.




